Digital Marketing Portfolio
Hi, I’m Ravinder Singh!

I’m a Digital Marketing Strategist (MBA in
Business Marketing) 6+ years of experience. |
help businesses grow online by reaching the
right audience and increasing sales.

| offer services like:

e SEO (Google ranking)

e PPC Ads (Paid ads)

 Social Media Marketing

» Facebook & Instagram Ads

& Affordable pricing with quality work

| believe in giving great results at budget-
friendly rates so every business can grow.

Let’s grow your business together
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Portfolio Ravmder Singh

RAVINDER SINGH ‘

CONTRIBUTION
This Project in
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socie weoi wanrerive RIET00)

SOCIAL MEDIA
MANAGED.

& *, STRONG STRATEGY.
‘% "= ENGAGED AUDIENCE.
SWANY - EXCEPTIONAL RESULTS! :::: Social Media Approach
PROJECT NAME T — Strategy That Works

: O e 30 Customized strategy for
AWESOME RESULTS! each brand to achieve
Strategic Planning ¢ Engaging Content ¢ Targeted Ads ¢ Real Results @ FYC 15 real reSUltS
SUCCESSFULLY MANAGED MULTIPLE BRANDS & DELIVERED HIGH IMPACT! @ e 30 Engaging Content
ncolor. . .
OUR SOCIAL MEDIA APPROACH Creative & engaging
@ @ @ @ @ (ip 12 content that connects
® _ with the audience
STRATEGY ENGAGING TARGETED GROWTH & CONSISTENT Innovatia 15 .
THAT WORKS CONTENT  ADCAMPAIGNS  ENGAGEMENT RESULTS Ta rgeted Ad Cam paigns
a;::va:l:;ar::;::s ; cmt;n‘tht::tu::;::;c.ts r:::'\‘p;ignstoboost engagemem&bramli resultsacr::»;easlf ‘:é’;}@ Ayuvya. 30 Result-driven ad
campaigns to boost
Fortofino 15
~2 180K+ | ) 45K+ = 2; 35K+ | ] HIGH reach & engagement

. l I Total Reach

Across All Projects

Total Engagement New Followers Brand Visibility
Likes, Comments & Shares Organic & Paid & Awareness

00

Silverlines 15 Growth & Engagement

/I” CONTENT THAT CONNECTS ADS THAT PERFORM @p  RESULTS THAT MATTER PROUD TO DELIVER !
6 B  We create content that “ ~ Smart targeting. Better reach. .‘ Data-driven approach ‘:VCEPT”“\!QL RESULTC

Increased followers,

attracts, engages & converts. Maximum conversions. that delivers real growth. FOR AMAZING BRANDS'
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- Cpagee (r %&W OB s Services

Monthly Content
SOC'AL MEDIA p Calendar
PLAN N E R 2 Post Scheduling
- Performance Analytics
N ; Audience Growth
and consistent growth. v B Trend Research
f}iﬂme T e J oh Content Strategy
DR i o +
. Book Your Free
L & @ # | w Consultation

CONTENT POST PERFORMANCE AUDIENCE TREND & HASHTAG CREATIVE CONTENT
CALENDAR SCHEDULING ANALYSIS ENGAGEMENT RESEARCH STRATEGY

- Building Brands. One Post at a Time. LET'S GROW TOGETHER \
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o N Target Audience Focus
SOCIAL MEDIA & 0PROO bogo P boutique Focised on Millennials — the

CONTENT MARKETING core audience who love
CREATIVE CONTENT. STRONG ENGAGEMENT. REAL RESULTS. eein s . .
fashion, trends & online
shopping.
Cross-Channel Strategy
Strong presence on
Facebook, Instagram,

o\
| 2 - e B WL
. AT 20
Ly} R @ity
BUY ONE GET ONE HALF OFF SALE

‘ et D Bt G o 4 < Pinterest, Twitter & Poly
1 e i ; - ) .
% bogo@t?out'que N s %\ . L . vore for maximum reach &
: SU%U& JF ¢ & 2 J I www.noconou.'lixfl.conr & 4 bogo@bouthue © engagement.

TARGET AUDIENCE FOCUS ENGAGING CONTENT 3
@ Focused on Millennials - the core audience @ Visually appealing, interactive & trend-focused T H E R ES U LT’ E n gagl n g Co n te n t
who love fashion, trends & online shopping. content that connects with the audience L x 4 . .
e e Our Pinterest campaign delivered V-I S u a l ly a p pe a l-l n g ,

CROSS-CHANNEL STRATEGY INFLUENCER COLLABORATION Sl b . )
@ s @ mmrenre 20% OF ALL SALES interactive & trend-focused
reach & engagement. awareness & trust. COMING FROM PINTEREST! o
content that connects with
[§$§QI'E§C°3:;;';}',0N_ /I } the audience and drives

OUR STRATEGY IN ACTION
RIGHT CONTENT
OUTSTANDING GROWTH. =l . l act-l O n .

@ DATA DRIVEN STRATEGY @ AT RIGHT TIME @ PROMOTED SMARTER @ BETTER RO

Built strategy around customer Delivered the right message Higher 9“939“‘*"‘ through Generated a great ROAS
journey & key touchpoints. to the right audience. promoted pins & social ads. with optimized ad spend.
@ We don't just post, we connect. We don’t just promote, we grow your brand! bogo @boutique Influencer COllabOI'atIOH

| Partnered with fashion

bloggers through an affiliate

program to boost brand
awareness & trust.

L
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(® PINTEREST SUCCESS
INSPIRED PINS. ..
REAL RESULTS. -

100,000
—— Turning Inspiration into Growth ———

© ©6 0 O

/' GROWTH IN NEW VIEWERS OVER TIME

458K+
Monthly Viewers

Jan1 Jan 16 Feb1 Feb 15 Mar 1 Mar 16 Apr1
MORE VIEWERS MORE IMPRESSIONS MORE CLICKS MORE SAVES
Growing audience Increased visibility Driving traffic to Building trust & United States TOP PIN IMPRESSIONS From the last 30 days
every day for your pins your website brand love Bodabouticie.iis
=000 que. Impressions Clicks Saves  Pintype
Avg. daily impressions ' Cute As A Button Tunic Top 256,980 334 1,913
17,829 . -
Charming Sleeveless Tunic Maxi Dress 28,163 31 137
A 374.31%
“ Autumn Adore Vest in Rustic Brown, Nav... 21,982 10 88
- . Avg. daily viewers :
“.w_v Fall Casual Long Sleeve Tunic Dress 19,643 10 47
W 9 :
BOGO BOUTIQUE 16,236
458K monthly viewers _ ~ 374.48% “ Autumn Adore Vest in Rustic Brown, Nav... 14,285 6 63

TARGETED PINS / DATA DRIVEN
Right content for I Insights that drive

the right audience smarter decisions

owe .
'.‘ Sustainable results

over time

@ MORE INSPIRATION

CONSISTENT GROWTH

:'"\ MORE ENGAGEMENT

(!) il MORE PINS. MORE TRAFFIC. C)/
el MORE SALES. MORE SUCCESS!

A7 MORE GROWTH

*Monthly Viewers:
458K+ (showing
steady, sharp upward
growth from Jan 1 to
Apr 1)

*Average Daily
Impressions: 17,829
(+374.31% increase)
*Average Daily
Viewers: 16,236
(+374.48% increase)
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SMO / BRANDING PORTFOLIO

CREATIVE POSTS « STRONG BRANDING « BETTER ENGAGEMENT e

AWARENESS

Building Brands. Creating Impact.

l@) HostLonger India

17 September - @

Get LiteSpeed Web Hosting - 100% FREE + Upto SO0 MB SSD Disk Space,
Free SSL Certificate, cPanel & 1-Click Apps Installer!

100% FREE
SSD Disk Space
Free
SSL Certificate
P: 1
—
2 1-Ciick
HOSTLONGER.COM [RO)=<-

HOSTLONGER.COM e

FREE Web Hosting : Launch Your Website Today! 887 Mors

Oo i 1 share
D Like O Comment 2 Share

5 ), HostLonger India
8 September - Q@

Looking for Web Hosting? ®® Get Hosting in your BUDGET
"\ 7

HOSTING

IN YOUR
BUDGET

HOSTLONGER.COM
Budget Web Hosting - Launch Your Website Today!

OO0 23 1 share
oY Like () comment 2 Share

Learn More

T4 FOR YOUR BRAND

o®e¢ MORE VISIBILITY ENGAGE MORE
el converTBETTER

BRAND
. Csdo Classes
| RGP 27 vecemberat2028-@
Learn the art of making Liquid Detergent |
Care for your loved ones with home-made detergent &
Learn with experts at India's best institute "CSDO” €& ... See more
: )
Learn the art of making [ i ‘
M .
Liquid Detergent
. e e
STARTS (,,r ' :
4
29 DEC ) :
4PM-6PM o e
- 1
e
=
@, 8920309257 | VOCATIONAL-COURSES.CO.IN PR
o7 4 comments 29 shares
@Y Like (D Comment 2> Share

. = Csdo Classes

‘3@ 21 December at 20:25 - @

Taste the Taste %

Learn to make amazing "Makhana" with experts @

Connect “Csdo Classes” for more information.
9811272193 | Vocational-courses.co.in ... See more

©7 6 shares

@ Like O Comment A Share

CREATIVE POSTS THAT
CONNECT & CONVERT

—
<5 =

ENGAGEMENT LEAD RESULT
GENERATION DRIVEN

OUR APPROACH

STRATEGY FIRST
Understanding audience
& creating smart strategy.

CREATIVE CONTENT
Eye-catching designs &
engaging post creatives.

CONSISTENT POSTING
Regular posting schedule
for better reach.

TARGETED ENGAGEMENT
Engaging with the right
audience.

BRAND BUILDING
Stronger brand identity
& online presence.

MEASURABLE RESULTS
Tracking performance
& improving results.

STRONG BRANDING
BETTER ENGAGEMENT

MAXIMUM RESULTS

RESULTS THAT
DRIVE GROWTH

*Strategy First

Understanding audience &

creating smart strategy.
*Creative Content
Eye-catching designs &
engaging post creatives.
*Consistent Posting
Regular posting schedule
for better reach.
*Targeted Engagement
Engaging with the right
audience.

Brand Building
Stronger brand identity &
online presence.
*Measurable Results
Tracking performance &
improving results.
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FACEBOOK AD SAMPLES aps

Creative Ads. Real Engagement. Better Results.
TARGETED HIGHER MORE LEADS BRAND @ BETTER ROI &
AUDIEENCE ENGAGEMENT & SALES VISIBILITY RESULTS

facebook Qe facebook Q © facebook Q o facebook Q ®© facebook Q e facebook Q ©

@ Global Education ese @ FitLife Gym . w5~ Nature's Answer s Hustle And Flow Workshop e Realty Management Group .ee Fitman - The Mental Game
red - @ Sponsored - @ — Sponsored - @ S ved - @ Sponsored - @ Sponsored - @

Make Amazing Education & Travel You're worth more Introductory Offer: Buy 1 Get 1 Free Plan Your Wedding Photoshoot with Our 900+ Plan Flat-Fee Structure Dress the Part - Show All of Your

Experiences A Life Time Memory! @ 3 than your average Just Add 2 Organik To Get 4! 12 Ashley Izquierdo Now! Sign A Allows You To Swag & Corfidence with The T-shirt

Study in Top Universities Abroad. gym trial. Organic & Fermented Whole Foods Proposal & Pay 75% Remaining Inform Your Clients Of Exact ones #FITMAN, Made with High

balance In 4 EMis. Cost When They Can Expect Quality 95% Cotton & 5% Spandex £ ¥
= Supplements For Greater Health. Top Pay For Management
You'w wrh . Book Now! &' Services! B USE CODE "FITMAN10" TO GET

\ CLELLCTS 10% OFF + Free Shipping' &2
UAL SyHAL We Will Pay You $200 [ <
For Each Referral

Contact Us:
. (619) 456-0000 &*
“ info@choosermg.com

Does el (mno

—— ngeent el GET $200
JOIN NOW RTINS F?FRESQCH
_ RTAICRO SETS1 bk R ALS
SchoolDunia - You Are One Apply Now & GET 7 DAYS FREE TRIAL’ FITMANCOTTON FITMANCOTTON
Click Away from Your Dreams Fitness Black Soft Cotton
Curved T-Shirt
. " Organic & Fermented Whole k For New York Wi Realtor Referral P -
FitLife Gym & Fitness Center s Fo’gds k. SHOP NOW ::° or New York Wedding " U asbionighie — T-Shirt
©0G 125 15 Comments Start Your Transformation Today! oot Rysiisie : SHOP NOW SHOP NOW
Ei Like :r Comment ﬁ) Share OQ 180 20 Comments OO 180 12 Comments OO 98 2 Comments OO 76 5 Comments Oo 64 4 Comments
- (M e A S 1 ) A Y Like () comment £ Share oY Like () comment 2> Share qY Like () comment £> Share
() Like () Comment £ Share () Like L_,, Comment £ Share ) Hike v Fv ) Lk - Comi 2% wou . Comm &2 Shai

@)’ STRATEGIC e®9 EYE-CATCHING | /<:.\ STRONG /. BETTER ENGAGEMENT

AD COPY T@» visuALs & CALL TO ACTION wlli & CONVERSIONS

bl GREAT ADS DON'T JUST GET CLICKS, THEY GET RESULTS.
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y g i B LAST 30 DAYS PERFORMANCE
bazar i LAST 30 DAYS PERFORMANCE i
30 Days)

FACEBOOK ADS
(Engagement / Reach Focus) (Traffic / Profile Visits Focus) ReaChe d 9 4 55 6 +
PERFORMANCE === = =&~ Wom ;o . audience

Campaign Results (Last

iah 94,556 © 118,530 A~ 1.25 “& 8,346 ieh 5,42,404 © 7,08,624
REPOR i Generated 118,530 total
COST PER w TOTAL SPEND COST PER CLICK COST PER 1000 TOTAL AD
ENGAGEMENT @ (cpPC) % IMPRESSIONS W SPEND °
[ AWARENESS ADS + TRAFFIC ADS | 21.43 22,524 2081 | = w956 | Oze777 Views
More Reach. More Traffic. More Growth. [ KoY TAEAWAYS | Achieved 8,346 website
3 Q Low frequency = fresh audience reach Q Massive traffic generation at very low cost > .2
@ Cost per engagement is low = strong @ CPM extremely optimized - scale potential high VII SII ts

awareness efficiency Q Cost per click under 1 = excellent performance

o o
l I @ Brand visibility successfully increased Tot a l 'I m p ress-l O n S o
I .
OVERALL HIGHLIGHTS 7’08’ 624+
5.4 LAKH+ 7.1 LAKH+ fv':gg;isks/ COST EFFICIENCY HIGH REACH & TRAFFIC
People Reached Total Impressions Clicks Under 1 Per Click At Lowest Cost Efficiency

g,w 7, Achieved high reach &

e success r‘] 5 hnuh I’“ !"";; Start Retargeting Launch Conversion Scale Best Z&tg
awareness while driving high-volume traffic ] Campaign . Ads . perfoming ﬁ *
at a very low cost, creating a solid base for (g nerit wicienca) e N bk Tg]&t &," t raffl C at lowest Cost

future conversions.

r!7 ACHIEVED HIGH REACH & TRAFFIC AT LOWEST COST EFFICIENCY effi Ciency’ he lp'i ng the
brand grow faster and
smarter.

-
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0 FACEBOOK ADS

STUNNING CAMPAIGNS.
OUTSTANDING RESULTS!

HIGHER REACH

Reach the right
audience

—— Smart Strategy. High Performance. Real Growth. ———

TOP PERFORMING CAMPAIGNS

Consistent Results. Continuous Growth.

IMPRESSIONS
5,49,492+
REACH
452,171+

CLICKS (ALL)

20,647+

AMOUNT SPENT

¥5,135.94

CONVERSIONS

@ EVERY CAMPAIGN HAS A PURPOSE. EVERY RESULT HAS AN IMPACT.

High Volume & wore sales & Leads

085.. w @ Opportunity score ¥

Describe what yuo're looking for

+ Seemore

3 campaigns Ad sets (3 ads
+ Create 1D Duplicate 2 Edit Analyse A A/Btest More ~
A Growing
Off.. %  Campaign i ’ il o Atk =
® Tailored web traffic campaign 08/02/2026 Camp.
A Growing ® web tratfic campaign 09/02/2026 Campaign
® 18/07/2026 { Now Traffic campaign ) -
. 15/07/2026 ( ES ) New Engagement campaign T recommendation

A High Intent Traffic
New Engagement campaign product Name -

09/02/2026 New Tratfic Campaign -
A Optimized Spend 02/02/2026 Electronic spices New Traffic Camg... -

New Traffic Campaign with recommended settin.

Engement Campains 29/01/2026 Campaign -

Engogment campaign ( 28/01/2026 ) Campaign =

Engegment Campain Electronic spices 25/01/20. =

BETTER STRATEGY = BETTER RESULTS

We don't just run ads, we build growth engines!

TARGETED
AUDIENCE
Right People,
Right Time

) New Tratfic Campaign 27/01/2026 - Copy -

Results from 17 campaigns @

% MORE REACH. MORE CLICKS. MORE CONVERSIONS

DATA DRIVEN
DECISIONS
Optimize. Scale.
Succeed.

CONTINUOUS
OPTIMIZATION

Better Ads Everyday
Better Results Forever

© 0 O

MORE ENGAGEMENT QUALITY TRAFFIC MAXIMUM CONVERSIONS
Build strong Drive targeted traffic Turn clicks into
connections to your website valuable customers
Createaview %
£8 Last 30 days: 24 Jun 2026 - 23 Jul 2026 v
D Coumns + THBerskdown v @B v & ~ H
Resuts 14 ~ Costperresult?s  Budgets ~ Impressionsts ~ Reachs?é <+ Eo9 Endsts =~ :‘mx‘“‘ ~ Bidstrategy ~
= wi0mrsee  Using ad sat bu - - - Ongoing = Using ad set bid...
Not shered
- — Usingadsetbu. — = - Ongoing — Using ad set bid...
Kot shered
16,99 20.30  Using ad set bus 25,135, ¥ - 1 k 8
Gaipksgn Weaimb, S5 SHa% s, | Tolyhime
439 2196 24,500, 4, i - - i
PR | (OO P e b AR e e, esiohme
o — Usingadsstbu.. 0. - - i - i o
Pk et Y e 0.00 Ongoing Using ad set bid...
- = R40,000.00 ?0.00 - - Ongoing - Highest volume
Link ek Per ok cick Ulethoe
R Compeen e g it Y000 T 0T 2M2026: Ldepokk Using 3d set bid...
[ S R S B s WY T IMan20267 hday ool Using ad set bid.-
pn = R —  Usingadsetbu... 20.00 - Ongoing 7-day click or ... Using ad set bid...
teasaging conversat mestagng corrver =] R bt
e oo S5 = e Using ad setbu. %0.00 - - Ongoing 7-dayclickor...  Using ad set bid...

Messagng corrversati
10~ Port engager-ont.

frvracaon snctos it

EXPERT
MANAGEMENT

Your Growth is
Our Mission

Per meataging conve:

Per poa engagement

Per pest engagenmer.

©

Not sharod Al corvendons

— Usingadsetbu.,

Not shared

7-day click or

At conversions

20 Omgoing Using ad set bid...

— Usingadsetbu,
Not shered

29Jan2026 - Using ad set bid...

= Usingadsetbu..

GREAT CAMPAIGNS
DON’T HAPPEN BY LUCK,

THEY HAPPEN BY STRATEGY!



Portfolio

Results for a high AOV Shopify store’s Meta ad campaign
Instagram Ads Bex during our 1st month of running the ads for them: 5.68 ROAS!
Transactions: 1233

ROAS' 338% x Connalite z Updatedjustnow )

Discard drafis Review and publish

s - ﬁ Q. Campaign delivery s ® Active and 6more X R ..‘".,\;_,f".c.‘hf",,.,”v"msnwnzm - Helping ecommerce

tarketing (aka TON

& ABtest  More v 0l Columns: Custom v § Breakdown v @ Reports v [ Expon v Improsions (Campaign) X0 5 X ad camp A s nge! ’
PO S ISR | Yo e O brands scale with
g 203,107 10632 8907 @ i View .
Do Puechose e & v SEdt v More v [ ] m-+ T« By &~
Setup
v ol ata-dariven Meta Ads
e Amout Purchase Website Cost per Purchases [
161,092 60 Q4148 Off/On  Campaigt spent ROAS * purchas - Purchas - purchase conversion | °
Mt & (retumo..  ROAS.. value th t
114961 . ;ugnm 03587 G . TOM: TOF . $§759.39 13397 1339@ (L $12657% $10.166,50 Ca m p a] g n S a
v : ‘
109278 1 nosyw L3 L3
Sedivied = () TOM: BOF.. $325.11 MR 4R 1B SRR s450008 | RO AS d
- = | maxXimize an
Por Prchons ] TOM: TOF .. $§300.02 033% 033m 1% $30002% $100.004 ‘
14 1 B0 =
1093 o ® ot s i 3 - N Sl reve n u e °
Per rthase [
% 10 tans @  TOMBOR. | S64969 2670 267m 3m $656m Szzm |
am s ° TOM: TOF .. $86.62 - = = = $000 |
1061 537658
.o wowtic. M ot ot
[ ] TOM: TOF ... §79433 2897 1890 10% sn43m $6269.30 1 ‘ 5 . 6X RO AS

b ] | e | e | | | e Qf 1,200+ Purchases
aes e — /7 338% Revenue Growth
/7 Optimized Conversion

Campaigns

@ Website: www.roboman.info
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FACEBOOK ADS Campaigns 3 Discard Drafts

c A s E ST U DY Q. Search and filter May 1, 2024 - May 31, 2024
(4 Duplicate v # Edit & A/Btest More ~ Il Columns: Performance ~ T Breakdown ¥ Reports ~
E-COMMERCE SALES CAMPAIGN

CJ OBJECTIVE Off / On Campaign Delivery & Results Reach Impressions Cost per result Amount spent
O Increase online sales and revenue through ) el Camialon < Wik Sk 312 512,000 9,45,000 2160.10 249,872.00
Facebook & Instagram Ads. Purchases Per Purchase
®® STRATEGY Retargeting - Add to Cart ® Acti 78 1,25,000 2,10,000 152.30 11,879.00
[( ] . o s SR Purchases Per Purchase
« Conversion Campaign
+ Meta Pixel Optimization N ) Lookalike 1% - Purchase @ Active 154 2,15,000 3,95,000 %158.60 ¥24,466.00
« Retargeting Campaigns Purchases Per Purchase
. et Auc.ﬁe"ce 5 ® Lookalike 2% - Purchase o Active 80 1,10,000 2,05,000 2162.48 13,527.00
« Creative Testing (Image + Video) Purchases Per Purchase
+ Budget Optimization (CBO)
Results from 4 campaigns @ 312 5,12,000 9,45,000 %160.10 %49,872.00
4 Total Accounts Center accounts Total Per Purchase Total Spent
CAMPAIGN DETAILS
Campaign Objecti Sal lebsite Purcha:
PRGN IS sice Wepshte Buthased) Website Purchases Purchase Conversion Value ROAS (Return on Ad Spend) Cost Per Purchase Amount Spent
Duration 01 May - 31 May 2024 (31 Days)
Ad Spend 50,000 A _J e »}i ﬂ =
e o &ll l
Audience Interest + Lookalike + Retargeting
P Facebook, Instagram, Audience Networ 312 ¥3,62,450 7.26x %160 349,872
———— Total Total Average Per Purchase Total

all KEY RESULTS

PERFORMANCE OVERVIEW COST & CONVERSION SUMMARY
moun e s | costaconversionsummary |

-
f Reach Impressions Link Clicks CTR (Link Click-Through Rate) CPC (Cost Per Click)
W Website Purchases 312 . — —
@ Piictiase Conversion Valis 23,62,450 5,12,000 9,45,000 18,950 4.12% 26.45 vanie Cener! die RETURN ON AD SPEND
A 38.6% A 29.8% a 45.3% A 1.02% v 11.8%
A ROAS (Return on Ad Spend) 7.26x Ad Spend %49,872 7 2 6X
€) Cost Per Purchase 160 —— Reach ~— Impressions 7O26x ®
CONVERSION FUNNEL ROAS Net Revenue 3,12,578
& Reach 5,12,000 | S For every ¥1 spent,
e 40K M o tmcmt 520 27.26 earned in return
i  Impressions 9,45,000 Initiate checkout 820 ROAS 7.26x
20K
Q@ CTR (Link Click Through Rate) 4.12% | Purchases 312
0 Purchaserate  20.52%
(3 CPC (Cost Per Click) 6.45 ‘ May 1 Mayé  May11 May 16 May 21 May 26 May 31
= — AUDIENCE BREAKDOWN PLACEMENTS TOP PERFORMING AD KEY TAKEAWAYS

Age Gender dacih Lo s,
? FINAL OUTCOME 1824 [ 2% Electronics DIY Kit Rosilts,  Cost pes purch CTR ¥ Trg &retargeting e

2534 38% ‘ 8 e 61% @ E Complete Starter Kit o (o v Lookalike audiences helped in scaling.
312+ Orders | 7.26XROAS | High Revenue — , Best or Sudents & P~
ion otk Pt irahnse. [/ Wewovec Eomiraions; | | | 2% TS dox s 58% 25% 9% 8% EngnooingPojecs 156 T148.35  4.35% L i

4s-5¢ [ 5% 3 3 P + Optimized campaigns delivered 7.26X ROAS.

@ 2%  Facebook Instagram Audience  Stories ‘ Active

ss [l 7% Feed Feed Network ' High-quality traffic resulted in better conversions,




FACEBOOK ADS

STUNNING CAMPAIGNS. © © © ©

HIGHER REACH MORE ENGAGEMENT QUALITY TRAFFIC MAXIMUM CONVERSIONS
' Reach the right Build strong Drive targeted traffic Turn clicks into
=t audience connections to your website valuable customers

—— Smart Strategy. High Performance. Real Growth.

@ EVERY CAMPAIGN HAS A PURPOSE. EVERY RESULT HAS AN IMPACT.

- @ Opportunity score ¥ Updated just now (g @ Discard Drafts Review and publish (7) B

‘ @ Allads | @ Actior B Activeads £ + Seemore Createaview %
Y TOP PERFORMING CAMPAIGNS =
. . L be whi k
Consistent Resuits. Continuous Growth.
B3 Campaigns 89 Ad sets 3 Ads Last 30 days: 24 Jun 2026 - 23 Jul 2026
IMPRESSIONS
+ Create Duplicate Edit Analyse A A/Btest More ~ (D Colymns w H Berakdown v [ 4 - )
5,49,492"" A Growing
Off.. %  Campaign 1} ’ v v Actions ~ Results T ~ Costperresultts  Budget?s <~ Impressionsts ~ Reachs?d ~ Eod Endsts ~ ;’::f:;""" ~ Bidstrategy ~
! i
REACH Tailored web tratfic campaign 09/02/2026 Camp. - Orarsuems Using ad set bu = = = Ongoing = Using ad set bid...
[ ] Loy ng
4, 52 ’ 1 7 1 + A Growing ® web tratfic campaign 09/02/2026 Campaign —  Usingadsetbu = = Ongoing — Using ad set bid...
18/07/2026 { Now Traffic campaign ) - 16,993 20.30  Using ad set bus 513594 549,492 - Ongoing  1-day click Highest volume
CLICKS (ALL) o oo Cot st s i
@ 20 6 47 + @  'S/07/2026 (ES) New Engagement campaign % 1 recomemendation 439 _ use €4,500.00 24,928 24,928 —~  30Aug2026 T-dayclick Highest volume
A High Intent Traffic <t b g :
New Engagement campaign product Name - o=, — Using éd $6t b ?0.00 - = Ongoi - Using ad set bid...
L J Post ot Pt atosenaent ngoing ng
AMOUNT SPENT 03/02/2026 New Tratfic Campaign - b= = 40 000 00 ?0.00 — Ongos - Highest volume
® i click ’ % going 9
& A Optimized Spend 02/02/2026 Electronic spices New Traffic Camp. S = Using ad set bu 20.00 - - 2Mar2026 1-dayclick Using ad set bid...
y P @ profley ¢ po oo prsie P o
® New Tratfic Campaign with recommended settin. e T o e Using adietbu ®0.00 = 1Mar2026 1-day click Using ad set bid...
CONVERSIONS : Mot share s cony
- ® Engement Campains 28/01/2026 Campaign - o T — Usingadsetbu. 20.00 = Ongoing  7-day click or Using ad set bid...
» . P e j con Not shares Al comve
H|gh Volume & wore sales & Leads
Engogment campaign ( 28/01/2026 ) Campaign - % P = Using ad set bu. ®0.00 - - Ongoing  7-day click or .. Using ad set bid...
L] Mess: A . going 7 ¢ ing
K @ Engegment Campain Electronic spices 25/01/20 - = e, ?0.00 - — 00 Omgoing 7-day click or Using ad set bid...
A oot
New Tratfic Campaign 27/01/2026 - Copy 3 - 2 — Usingadsetbu ?0.00 — ~  29Jan2026 - Using ad set bid...
® Rost engegero " v iREsss Y
Results from 17 campaigns @ TR T T Using ad set bu .

AUDIENCE DECISIONS OPTIMIZATION MANAGEMENT DON’T HAPPEN BY LUCK,
Better Ads Everyday Your Growth is

TARGETED DATA DRIVEN CONTINUOUS EXPERT ' GREAT CAMPAIGNS

Right People, Optimize. Scale. :
Right Time Succeed. Better Results Forever Our Mission TH EY HAPPEN BY STRATEGY|

% MORE REACH. MORE CLICKS. MORE CONVERSIONS. MORE GROWTH! .
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FACEBOOK ADS

CASE STUDY

Campaigns  fwes b e

Q  Search and filter

Discard Drafts Review and publish (2) “ee

May 1, 2024 - May 30, 2024 ¥

Updated justnow £

(A Duplicate v # Edit & A/Btest More v Il Columns: Performance v T Breakdown ¥ Reports v
E-COMMERCE SALES CAMPAIGN
@, OBJECTIVE Off / On Campaign Delivery ¢ Results Reach Impressions Cost per result Amount spent
O Increase Online Sales & Revenue
l @ Purchase Campaign - Website ® Active 2 280 480,000 860,000 - ?74.11 248,750.00
ha h
. . STRATEGY 'urchases ‘er Purchase
aa Conversion Campaign @ Retargeting - Add to Cart ® Active 65 120,000 210,000 ¥153.85 %10,000.00
+ Meta Pixel Optimization Piichises Raparciiade
*‘Retargeting Campaignis @  Lookalike 1% - Purchase o ALtive 95 200,000 360,000 2167.33 15,900.00
+ Lookalike Audience (1% & 2%) Purchases Per Purchase
+ Creative Testing (Image + Video)
+ Budget Optimization ® Lookalike 2% - Purchase @ Active 40 95,000 150,000 162.25 26,500.00
Purchases Per Purchase
SAMPAIGHIOURSTION Results from 4 i ] 80 95,000 80,000 2 81,150.0
i esults from 4 campaigns 4 895, 1,580, %169.27 81,150.00
30 Days {1 May 30 May 2024) Total Accounts Center acco... Total Per Purchase Total Spent
N
KEY RESULTS
™ Amount Spent 248,750 Website Purchases Purchase Conversion Value ROAS (Return on Ad Spend) Cost Per Purchase Amount Spent
B Website Purchases 280 '! e / ﬂ G—n
A Purchase Conversion Value %3,20,000 e e l“. a
i ROAS (Return on Ad Spend) 656« 280 %3,20,000 6.56x 3174 348,750
©  Cost Per Purchase 174 Total Total Average Per Purchase Total
Bt CTR (Link Click Through Rate) 3.80%
J
5 CASE STUDY SUMMARY
Performance overview Day Il Columns + T Breakdown v~  [®) Reports v &, Export
Ad Spend Revenue Generated
Reach @ Impressions © Link clicks @ CTR (Link click-through rate) @ CPC (Cost per link click) @ 348,750 ¥3,20,000 280
480,000 =32.6% 860,000 = 284% 14,900 « 412% 3.80% 2 091% 26.90 v 126%
BEFORE vs AFTER
p == Reach === |mpressions CotierElonEuniel Metrics Before Ads After Ads (30 Days) Improvement
Add to cart 1,250 Monthly Revenue ¥65,000 ¥3,20,000 392% &
40K
Initiate checkout 650 Orders 48 280 483% 4
20K
Purchases 280 ROAS 1.25x 6.56x 425%
0 Purchase rate 22.40%
May 1 May 6 May 11 May 16 May 21 May 26 May 30 Coskar Furchase 320 ¥4 6% &
Audience overview KEY TAKEAWAYS
Age Gender Top placements v T di & geting d conversion rate. 6 5 6
1824 R 13% : . X
® Male 62% @ (== " Lookalike audience helped to scale the sales.
2s-3¢ N 33 — AVERAGE ROAS
3544 N 25 ® Female 37% « Creative testing improved CTR and reduced CPC. ACHIEVED
455 DN 15% ® Other 1% 62% 24% 8% 6%  ROAS improved by 425% with optimized strategy
ss+ N Facebook Feed  Instagram Feed Stories Audience Network
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FACEBOOK ADS
CASE STUDY

(/3 Duplicate v & Edit
E-COMMERCE SALES CAMPAIGN

OBJECTIVE
Increase Online Sales & Revenue

STRATEGY

« Conversion Campaign

+ Meta Pixel Optimization

+ Retargeting Campaigns

+ Lookalike Audience (1% & 2%)

+ Creative Testing (Image + Video)
+ Budget Optimization

CAMPAIGN DURATION
30 Days (01 May - 30 May 2024)

KEY RESULTS

Amount Spent

Website Purchases
Purchase Conversion Value
ROAS (Return on Ad Spend)

¥48,750
280
23,20,000
6.56x
174
3.80%

© Cost Per Purchase
Bt CTR (Link Click Through Rate)

Performance overview

Reach @

480,000 »326%

Impressions ©

860,000 » 25.4%

=== Reach === Impressions

60K
40K
20K

0

May 1 May 6 May 11

Audience overview
Age Gender
18-24 R 13%

25-3¢ (I 3%
3544 NN 25%
45-5¢ N 5%

55+ .

Campaigns  faes s e

Q Search and filter

& A/B test More ¥ Il Columns: Performance v T Breakdown v Reports ¥
Off / On Campaign Delivery ¢ Results Reach Impressions Cost per result Amount spent
@ Purchase Campaign - Website ® Active 280 480,000 860,000 174.11 248,750.00
Purchases Per Purchase
‘ Retargeting - Add to Cart @ Active 65 120,000 210,000 ¥153.85 %10,000.00
Purchases Per Purchase
. Lookalike 1% - Purchase ® Active 95 200,000 360,000 2167.33 ¥15,900.00
Purchases Per Purchase
® Lookalike 2% - Purchase @ Active 40 95,000 150,000 162.25 ¥6,500.00
Purchases Per Purchase
Results from 4 campaigns @ 480 895,000 1,580,000 169.27 %81,150.00
Total Accounts Center acco... Total Per Purchase Total Spent
Website Purchases Purchase Conversion Value ROAS (Return on Ad Spend) Cost Per Purchase Amount Spent
™~ @ il o =
o ail .
280 ¥3,20,000 6.56x 2174 48,750
Total Total Average Per Purchase Total
CASE STUDY SUMMARY
Day 1l Columns = T Breakdown v Reports v &, Export v
Ad Spend Revenue Generated ROAS Orders
Link clicks @ CTR (Link click-through rate) @ CPC (Cost per link click) @ 348,750 ¥3,20,000 6.56x 280
14,900 = 412% 3.80% = 091% 26.90 v 126%
BEFORE vs AFTER
Conversion Funnel Metrics Before Ads After Ads (30 Days) Improvement
Add to cart 1,250 Monthly Revenue ¥65,000 ¥3,20,000 392% &
Initiate checkout 650 Orders 48 280 483% 4
furchases 260 ROAS 1.25¢ 6.56x 425%
Purchase rate 22.40%
May 16 May 21 May 26 May 30 Cost Per Purchase 520 3174 66% &
KEY TAKEAWAYS
Top placements T. d audi q .
v & conversion rate.
® 6.56x
8 Male 62% ﬁ @ . « Lookalike audience helped to scale the sales.
~— AVERAGE ROAS
® Female 37% " Creative testing improved CTR and reduced CPC. ACHIEVED
@ Other 1% 62% 24% 8% 6% ' ROAS improved by 425% with optimized strategy
Facebook Feed Instagram Feed Stories. Audience Network

Updated justnow £

Discard Drafts Rev nd publish (2) cee

May 1, 2024 - May 30, 2024 ¥
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-~ RAVINDER SINGH -

Driving Visibility
SEO RELATED CONTRIBUTIONS DetverigResdts
ON THESE PLATFORMS

S

SMART
S®DA RAGAS

© JaNEs OF Hasvss
.

%% S\
ssn:n%xfcgf:wNan | i \Jint | CREDER SSI\ABRAT TP

BELIEVE IN YOU © O sases Of wapPNESS
-

| ngoﬁATO /\Y U V Y/\ ’g? THOMAS MATHEW

AYURVEDA

LUXURY IN EVERY MEAL

e.ectronicsPices — A\Y UV Y/ Clegionic ELECTRONIC SPICES MARTEE Value 47[?.

Ingredients for the Electronics World Ingredients for the Electronics World
§ AYURVEDA .

INNOVATIA
INNOVATE o CREATE « ELEVATE
ON-PAGE SEO | TECHNICAL SEO 1 CONTENT STRATEGY KEYWORD RESEARCH | LOCAL SEO RANKINGS
OPTIMIZATION : AUDITS | 4 & OPTIMIZATION & ANALYSIS j & CITATIONS THAT GROW

BETTER SEO <+ BETTER TRAFFIC <+ BETTERBUSINESS —————— = _JEEEE
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&l PROVEN SEO RESULTS - X

(\oo ] co
o ° . Y .
iCint @ | svises @ sviskrseos (@)
Keyword Rank  Search Engine Keyword Rank  Search Engine (USA) Keyword Rank (Dec 2022) ~ Search Engine (UK)
ipint Crypto payment gateway 1 www.google.com Smart Soda 1 W leco Flavoured Sparkling Water Dispenser Uk 1 Wiov,geogie.com

N

- 3 Soda for restaurant 1 Hoshizaki ice machines distributors london 1 oW google.com
ipint invoices. 1 W google.com

H E s E w E B s l I E s 0 N ( i b : soda dispenser vk 1 sonvanog con
I Ipint Crypt 1 wwgoogleco 3
| Ipint Crypto payment gateway Kmigoogiacon Soda for restaurant 1 wowgeog craft soda drink dispenser uk 1 wowaeogiecom
ETH payment gateway 1 www.googlecom soda machine for office 1 Wiow.googh soft drinks dispensers for pubs uk 1 YOUN.ge0gle com
Ipint Crypto payment gatewayind | waww.google.com water machine for restaurant 1 KGO sparkling water machines for restaurants uk 1 wvegoogle.com
dia in dri v 200gl
fountain drink dispenser office 1 now.geogh Healthy soda dispensers for office uk 2 Yorongoogie.com
BCH payment gateway 1 yovwgeoglecom alkaline wate 1 WHov.g00gle.com =
theoffice uk. 4 ww.googie.com
alkaline water vending machines www.google.com
o . btc payment gateway 10 wvw.googiecom ‘ soda 5 = soft drinks dispensers for petrol forecourts uk 1 YOHOY.00gle.COM
- Shuhie Machines 1 wwwgeogiecom healthy drinks systems on the go uk 1 wwew.google. com
TOP RANKINGS. MORE TRAFFIC. REAL RE : RANKED | L
e ] E— J — . J = = - )

IENT W
e 06 @ O [0/l & O
Keyword Rank  Search Engine Keyword Rank (Jan2023)  Search Engine

Keyword Rank  Search Engine

TOP RANKINGS MORE TRAFFIC PROVEN STRATEGY = SUSTAINABLE GROWTH ol U | seocasdncon shijay 1 wywgeogle com
5 : RO X thomas mathew and rashirapatibbaven 1 WIYW.g00gie com . o ala 2o
Multiple Keywords High Visibility Leads Data-Driven SEQ Long Term Results Spuntonan) 2 | wiwgoogleso shijay projects 1 Ak coucleion
i i i ite- i it 2 wivivgoogle com
Ranked #1 on Google to More Business That Delivers Results With White-Hat SEO 3 thores itha slior 1 wawgoogiecom e 4o asophysks sérvices o gl 3 R
sapient services 1
geophysical survey services in delhi 3 www,g0ogie com
dr thomas mathew ias 1 www.geagie.com sapient company 5 ‘
N utility mapping services in delhi India 1 www.googlecom
N \ business voluation advisoryindelhi 6 — —
\‘, R A N K E D thomas mathew writer 1 wwwooogiecom bestaes vekiation Sarvice o Dt s gpr survey services in delhi 9 wenvgoogie.com
4 § ” e R 7 RS Geophysical instruments provider in India 1 wyav,google com
-\ % FOR HIGHLY COMPETITIVE KEYWORDS st b ommsmen || w5 wman | | s anea b 1 e
<\ g5 ACROSS MULTIPLE INDUSTRIES! : Vit and vy seviosinOe | 1 | wnmgooglecom | | ownete surveyn Deki 1 el o
s dr thomas mathew book 1 wiw.geogle.com . > T
oy MASW/Remi Survey in India 23 wynv.geogie.com
@ EXPERT SEO STRATEGY & QUALITY CONTENT % TECHNICAL EXCELLENCE @ CONSISTENT RESULTS
N . NG o 2 SR -

100+ #1 @ Multiple More Traffic
Keywords Ranked Rank Achieved for Industries More Leads
inTop 10 Competitive Keywords Covered More Business

OUR MISSION: / ‘
O RANK HIGHER. GET NOTICED. NSy —_ !

GROW FAST IN-DEPTH ON-PAGE & QUALITY LINK HIGH QUALITY PERFORMANCE
KEYWORD RESEARCH |  TECHNICAL SEO BUILDING CONTENT TRACKING



£S (¢ GOOGLE SEARCH CONSOLE REPORT

ELECTRONICSPICES
AWESOME RESULTS! =1l

STRONGER VISIBILITY. HIGHER RANKINGS. MAXIMUM GROWTH!

?
TOTAL IMPRESSIONS @ AVERAGE CTR AVERAGE POSITION WHAT THIS MEANS?

23.2M 1.6% 7.3 @ MORE CLICKS

More people are visiting

7 GREAT STRATEGY
POWERFUL SEO

+ OUTSTANDING
GROWTH!

TOTAL CLICKS

369K

Last 3 months

Last 3 months Last 3 months Last 3 months

your website.
316K 20.2M 1.6% 7.5 MORE IMPRESSIONS
Previous 3 months Previous 3 months Previous 3 months Previous 3 months Your site is visible to a

A 16.77%

wider audience.
A 14.85% A 0.00% A 2.67%

(Lower is Better) BETTER CTR
Your content is more relevant
PERFORMANCE OVER TIME and engaging.
Clicks = Clicks (Last 3 months) === Clicks (Previous 3 months) = Impressions (Last 3 months) === Impressions (Previous 3 months) Impressions BETTER POSITIONS
6K 300K Your rankings are improving
consistently.
4K 200K ; ‘
o - KEEPING THE MOMENTUM.
0 v 100K CREATING THE FUTURE!
We analyze. We optimize.
0 0 We grow your business.

’
DATA DRIVEN INCREASED MORE TRAFFIC P
M el
STRATEGY VISIBILITY , MORE GROWTH CONSISTENTRESULTS  YOUR SUCICESS IS OUR MISSION! _

Smart decisions for Rank higher. Get B Turning visibility into f::::::::i_s::;: L ET,S G R ow TOG ETH E R ' W

maximum impact. noticed more. valuable customers.
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SEO PORTFOLIO

MY STRATEGY, YOUR TOP RANKINGS

@ e

ON-PAGE

QUALITY
OPTIMIZATION c

BACKLINKS

VAl Website: www.groundgrocer.com

Ranking Position

Targeted Keyword Search Engine

(19-06-17)
1 compost thermometer Google.com.au 1
2 compost thermometers Google.com.au 1
3 compost probe Google.com.au 1
4 buy compost thermometer Google.com.au 1
5 em1 Google.com.au 1

@ All 5 Keywords Ranked on Page #1

m Website: www.housenet.com.au

Ranking Position

Targeted Keyword

Search Engine

(19-06-17)
1 meet people in Enmore Google.com.au 1
2 meet people in Stanmore Google.com.au 3
3 Local news in Enmore Google.com.au 4

@ Strong Visibility for Local Community Keywords

DATA DRIVEN
STRATEGY

HIGHER

il rankings

@e¢ MORE TRAFFIC
@® MORE LEADS

A TECHNICAL v
Ml s p 4

Proven Strategies

2 Higher Rankings
11| 52N

MORE TRAFFIC
BETTER RESULTS

HIGHER i

RANKINGS .|||

m Website: www.seniorsfinance.com.au

Ranking Position

No Targeted Keyword Search Engine (19-06-17)
1 Heartland reverse mortgage Google.com.au 1
2 reverse mortgage home repairs Google.com.au 1
3 reverse mortgage documents Google.com.au 1
4 reverse mortgage news Google.com.au 1
5 aged care reverse mortgage Google.com.au 3

@ Top Rankings for Competitive Financial Keywords

m Website: www.countryclublawnandtree.com

Ranking Position

No Targeted Keyword Search Engine

(19-06-17)
1 Tree Shrub Care Fairview Heights Google.com 1
2 Fall Aeration Fairview Heights Google.com 1
3 Overseeding Glen Carbon Google.com 1
4 Lawn Renovation Edwardsville Google.com 2
5 Tree Shrub Care Glen Carbon Google.com 4

@ Leading Rankings in Lawn & Tree Care Niche

BETTER VISIBILITY RESULTS THAT

STRONGER BRAND

@

>4

SPEAK FOR THEMSELVES!
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e

® MY RANKING
STRATEGY

SEO PORTFOLIO g oo

: = | BETTER RESULTS
. Real Rankings.

MY RANKING STRATEGY o

Google Cosmetic Making Classes x L Q Go gle Chocolate Making Course % L Q
KEYWORD RESEARCH
a A Sh (1] B Vid | N 1M Tools o Al 7] Vid S 1 o ) Ne I ™M Tool 3 . $ 5
Q Shopping Images o ows oo (O] eon & Shopping &) Images wa ore oola Targetmg hlgh intent keywords with proper
About 1.91.00,000 results (0.38 seconds) About $7,00.000 results (0.57 seconds) search volume and low competition.
hitps: Awww.intevast.com »  » Our Products . o hitps /Awww chocolateacademy. online
PROFESSIONAL COSMETIC CLASSES - Online ... g f Chocolate Academy Online ON-PAGE OPTIMIZATION
Online Course Making Classes - No of Expoure: 1 . Course Duration: 3 DAYS, a ‘ Qur step-by-step courses from expert chets will show you how 10 master techniques so you can i
Protonod Timing: 10.30 AM-12:30 PM ; Course Fees, Rs. 2999/, Course Mode recroate those recipes, and start croating your own. With a wide Optimized titles, meta descriptions, headings,
Online Courses: Login, Chefs - Froe Team znd P' 2 SLkR f
Goures Type: Port Tine Course Durstion: 3 DAYS ace content & internal linking for better relevance.
Course Fees: Rs. 2090/- znd Place
A Retng: 4 - 156 vores Mehocolatemncourses co.in » blog » chocolato-maki. i
Chocolate Making Courses in Delhi / India QUALITY CONTENT
hitps Jcosmeticacourses co.in » blog » cosmetic-maki.. i The profi ! ct courses are vocational courses that are offered at CSOD

ae

gr g the of the trainees. Created valuable, unique & user-focused

content that ranks & converts.

Cosmetic Making Course in Delhi / India
The classes are designed 10 make a beginner an expert in the Industry. In the class,
will be taught a proper way 1o learn various techniques to add

People also ask

0000006

How do | become a chocolatier? v OFF-PAGE SEO
3 How do | start a chocolate business? v H'lgh quality backlinks, guest posting,

citations & brand mentions.

Google best neilti’ level institute in uttam nagar ¥ A Google best noilt institute in uttam nagar x L TECHNICAL SEO
Improved site speed, mobile-friendliness,

’1_Au @ Maps 5 News <& Shopping ) Books ! More Yools L Al © Maps 5 News =) images &P Shopping ! More Tools schema, sitemap & indexing.

About 19.200 results (0.40 seconds) About 19,200 results (0.43 seconds)

Mps:www, justdial.com » > 2+ Listings | hitps:/iwww justdial.com » . > 2+ Listings | CONTINUOUS ANALYSIS

Top Nielit Institutes in Uttam Nagar - Delhi - Justdial Top Nielit Institutes in Uttam Nagar - Delhi - Justdial Regular tracking, analysis & algorithm-based

NIELIT Institutes Uttam Nagar . Deind - DICS Computer Education in Near Tllak Nagar Fly Over NIELIT Inatitutes Uttam Nagar . Deini - DICS Computer Education in Near Tilak Nagar Fly Over =

Opposite Metro Pillar Number 258 Prem Nagar ; Dies Computer Educason Opposite Metro Plllar Number 258 Prem Nagar | Dics Computer Education UPda'es fOl' consistent grmh-

ek Rating: 4.5 - 1,006 votes * ok k& Rating: 4.5 - 1,006 votes

3 Place 3" Place

Mpa/www, siksha com » nialitin-davel-training » utt
Best Institute for Nielivdoeacc 'O’ Level Course in Delhi

Best Institute of DOEACC / NIELIT O LEVEL In Uttam Nagar, Delhi. Govt diploma govi, govt
od ! . in Dethi

hitps Awww.ittechsoftech.com » best-inatitute-o-level I
Best Institute for NielitVdoeacc 'O’ Level Course in Delhi

Best Institute of DOEACC / NIELIT O LEVEL in Uttam Nagar, Delty, Govt diploma govi, govt
ok P in Dolhi

(!7 High Rankings | More Traffic
Better Visibility | More Leads

S

/ HIGHER RANKINGS Y INCREASED TRAFFIC / MORE LEADS & SALES SUSTAINABLE GROWTH RESULTS SPEAK LOUDER
‘O’ Rank on Top & stay ahead & AR Get more targeted traffic ll Convert traffic into leads Q Ethical SEO practices for

of your competitors. from search engines. and boost your business. long term success. Strategy + Execution = Success
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SEO PORTFOLIO SE®@.

Proven Strategies. Real Results. Higher Rankings.

‘Q Keyword @ On-Page ( Quality | Link ( Technical
Research Optimization ¢ Content | | Building \ SEO

Higher
Rankings

ite: www.g dg com m Website: www.seniorsfinance.com.au P S ° R l
No. Targeted Keyword Search Engine Ranking Position (19-06-17) No. Targeted Keyword Search Engine Ranking Position (19-06-17) rove n t rate gl e S [ ] e a
1 <compost thermometer Google.com.au 1 1 Heartland reverse mortgage Google.com.au 1 ° .
e= ; S| it . Results. ngher Ranki ngs.
3 «compost probe Google.com.au 1 3 reverse mortgage documents Google.com.au i
4 buy compost thermometer Google.com.au 1 4 reverse mortgage news Google.com.au 1
5 eml Google.com.au 1 s aged care reverse mortgage Google.com.au 3

.
@  Alitargeted keywords ranked on Page #1 @  Top rankings for competitive financial keywords C O re S e rv l C e S

Website: www.housenet.com.au m b www. yclubl com Keywo rd Resea rch
- ooy oo On-Page Optimization

meet people in Enmore Google.com.au 1

2 meet people in Stanmore Yy 3 2 Fall Aeration Fairview Heights Google.com 5 3
3 Overseeding Glen Carbon Google.com i1 hd

3 Local news in Enmore Google.com.au 4 i Tavle z ? 5 2 u a ] y O n e n
5 Tree Shrub Care Glen Carbon Google.com a4

R —— T Link Building
) bsite: www. imb port.com m Website: saginfotech.com Tec h n i Ca l S EO

No. Targeted Keyword Search Engine Ranking Position (19-06-17) No. Targeted Keyword Search Engine Ranking Position (19-06-17)

o o
i | conataminme: P : 1 ToxSoftumre p—— 2 H'l h er Ra N k-l nos
2 GST Software www.google.coin 2
2 | Wimber Exporter Cameroon www.google.cm 1 3 Desktop Payroll Software www.google.co.in 1
4 Income Tax Software www.google.co.in 3
3 Cameroon Timber Supplie www.google.cm 1 go00t e
5 ROC Software www.google.co.in 3
6 Balance Sheet Software www.google.coin 1
7 TDS Filing Software www.google.co.in 5
@ Dominating timber export industry keywords
&  Online GST Software www.google.co.in 1
9 ROC Compliance Software www.google.co.in 1
. . o
Website: Clean-Group.com.au 10 PF Payroll Software www.google.coin 3
11 Online Payroll Software www.google.co.in 5 O re ra ] ‘
. Ta arch i Ranki Siti -06-
No. argeted Keyword Search Engine anking Position (19-06-17) B | A s s 7
1 GymCleaning wvw.google com.au 1 T resr A . .
2 Office Cleaning www.google.com.au 1 g [ = 5 'I e r a n 'I n S
3 Medical Cleaning www.google.com.au 1 et e hgegoiecom
4 Ndis Cleaning www.google.com.au 1
5 Strata Cleaning www.google.com.au 1 ° ° ° °
6 | CommitOesing oo : etter Visibili ty
7 | GymCleaning www.google.com.au 4 @  High rankings across multiple software keywords

@ Top visibility for cleaning services keywords

B website: caportal.saginfotech.com

2 Ranking Position (1 Search Engine Ranking Position ( B : t h
g = e e s e usiness Grow

1 1 6 2
2 Template For CA Website www.google.co.n 1 7 Top CA Firm Website www.google.co.in 1
3 CAWebsite Design www.google.co.in 1 8  Top CAWebsites In India vaww.google.co.in 2
4 CAWebsite Cost www.google.coin 1 9 Chartered Accountant Firm Website www.google.co.in a
5 CA Website Price wwiw.google.co.in 1 10 CAFirm Website Templates www.google.co.in 1

11 Chartered Accountant Website Templates  www.google.co.in 1

@  strong rankings for CA & CS website related keywords

A4 More Traffic Higher Rankings &S5 Better Visibility More Leads ? Business Growth
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@, DATA DRIVEN STRATEGY A2 SEO RESPONSIVE OPTIMIZED
[1[]]][] RESULTS &> WEB DESIGN k== FOR MOBILE
Data backed Beautiful, fast & Mobile-first design
SEO strategies user-friendly websites for a seamless
a [ ] that drive traffic that convert visitors experience across
/\/ and sales. into customers. all devices.

We analyze. We optimize. We grow your business.

000 UL HUNE - 09 10 80w 0N E—

bogo P boutique

Conversions: Eventname @ - Y@ Last 28 days Oct11- Nov7, 2023

Event name over time Conversions by Event name

5K

bogo §P boutique
¥ ' -
[  Boco » =

view_item

K J ¥ 4
first_visit ' ‘

3K L B
predicted_top_s § 3 ,‘i”‘/’
penders e ’

2K d
view_cart

1K
add_to_cart 7

% Since store launch
0
22 29 05 5 20K 40K Your store is getting a lot of traffic

Nov
Your traffic is in the top 14% of stores that launched the same week as you.
Every visitor is a potential customer- great work!

@ first_visit @ predicted_top_spenders @ view_cart @ add_to_cart

C OUR FOCUS A~/ INCREASED TRAFFIC 9% ® HIGHER ENGAGEMENT | "\ MORE CONVERSIONS P9 BETTER RESULTS

More Traffic, Higher Conversions g nl From the right audience ) Engaging content & design ! Turning visitors into Data backed decisions
& Maximum Growth for Your Business. ——— through smart strategies. s “% that builds trust & loyalty. ¢ happy paying customers. = for long term success.

Q STRATEGY + DESIGN + OPTIMIZATION = SUCCESS A LET'S GROW YOUR BUSINESS
WE DON'T JUST BRING TRAFFIC, WE BRING RESULTS! il TOGETHER!

More Traffic, Higher
Conversions & Maximum
Growth for Your Business
INCREASED TRAFFIC
From the right audience
through smart strategies
HIGHER ENGAGEMENT
Engaging content &
design that builds trust
& loyalty

MORE CONVERSIONS
Turning visitors into
happy paying customers
BETTER RESULTS
Data-backed decisions
for long-term success
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{5 GOOGLE ADS

CASE STUDY

@ OBJECTIVE

Increase online sales and revenue
through Google Ads.

STRATEGY

v Search Campaign (High Intent Keywords)
v Performance Max Campaign
v Shopping Campaign

v Remarketing Campaign
v

v

v

C o Traeki

g (P
Keyword & Bidding Optimization
Ad Copy & Landing Page Optimization

E CAMPAIGN DETAILS

Campaign Type Search + Performance Max + Shopping

Goal Website Purchases

Duration 01 Apr ~ 30 Apr 2024 (30 Days)

Ad Spend 60,000

Target Audience India - All States

Devices All Devices

Network Google Search, Display, YouTube,

Shopping

all KEY RESULTS

™ Clicks 18,642
M Impressions 7,45,000
Q@ CTR 2.50%
R Avg.CPC 3.22
@ Conversions (Purchases) 526
@ Cost/ Conversion 2114.07
C¢ Conversion Value ¥4,95,230
(3 ROAS 8.25x

@ FINAL OUTCOME

526+ Orders | 8.25XROAS | High Revenue
Low Cost Per Conversion | Excellent ROl

OVERALL SUMMARY

Google Ads campaign generated excellent results
with high ROI and strong conversion performance.

&\ Google Ads Al campaigns Q @ RN (&5 ® o
Search Reports Tools & Refresh Help Notifications
settings
" Viow (2 filters) Campaigns (S}
| Overview @i All campaigns ¥ | Select a campaign ¥
Recommendations
@ Enabled Status: All enabled Type: All Budget: 260,000.00/day More details v Custom | Apr 1-Apr 30, 2024 v <
Insights \
Campaigns A
Clicks ~ Impressions v Conv. value v Cost ROAS
Ad groups
18.64K 7.45L ¥4,95,230.00 %60,000.00 8.25x
Ads & assets v
Keywords v 1.2k
Audiences v
800
Content v
Settings v 400
Change history
0
Apr1, 2024 Apr 8, 2024 Apr 15, 2024 Apr 22, 2024 Apr 29, 2024
CAMPAIGN PERFORMANCE DEVICES TOP CONVERTING KEYWORDS
Campaign Clicks Impe. CTR Avg. CPC Cost Conversions  Cost/ conw. Conv. value ROAS Keyword Clicks
B Search Campaign 8952 325000 275%  ¥3.18  ¥28,48000  250.00 TN392 23520000  8.25¢ buy electronic components online 1,452
@ Mobile Phones
63.2% ‘arduino kits anline
N Performance Max 5463 210000 260% .35 829000 15400  TMEF7  R15030000  B2x — 2
. b robotics kit for students 1,002
[2) stoveingcampaign 3512 145000 242% w10 TW090000 9000 2041 9568000 877« ;
W Toblets raspberry pi kit 865
c Remarketing Campaign 715 65000  110% €293 22,340.00 32.00 ®73.13 21385000  592x e
soldering iron kit 720
Total (All campaigns) 18,642 745000 2.50%  ¥322  260,00000  526.00 211407 249523000  8.25x Alk ds
CONVERSION SUMMARY METRICS OVERVIEW TOP PERFORMING ADS (Search Ads)
Conversions Cost / conv. Conversion Value ROAS. Motric Thie Month Lost Month Change Ad Cicks CTR
526.00 Z114.07 ¥4,95,230.00 8.25x Clicks 18,642 13,122 A 421% Buy Electronic Components Online e e
Best Quality | Fast Delivery N &
Impressions 7.45,000 5,31,000 A 40.3%
Arduino Kits for Students
i A\ S \! cTR 250% 2.47% A 1.2% Bost Prico | Shop Now 3,946 291%
Clicks N AddtoCart .\ Checkout Initiated Purchases
YY) MY ) Avg. CPC 23.22 wBn ¥ 13.2% o :
18,642 /2,156 1,028 526 x“‘" "ﬁ:’",""'& 5 3102 2.52%
// / Conversions 526,00 348.00 A 51.1% CkIorLapmng S Briects
Conv. Value 24,95,230 23,21,450 A 539% All ads
Conv. rate (Clicks to Purchases): 2.82%
i Ad Spend Revenue Generated Purchases Cost Per Conversion

» 60,000 ¥4,95,230

-

526

114.07

> Showlast 30 days

— Clicks
= Impressions
~— Conversions
= Conv. value
Conversions  Cost / conv.
52.00 95.70
41.00 98.29
38.00 w2n
33.00 86.06
27.00 T.M
s >
Conversions. Conv. rate
168.00 287%
124.00 3.14%
98.00 3.16%
<13 D




Portfolio
G GOOG LE ADS é\ Google Ads  All campaigns :mh REEM ;;:\:; Rgm 8 Nom‘fm - - Y
C A S E ST U DY I Overview ® Enabled Status: All enabled  Type: All Budget: 250,000.00/day More details v

Recommendations ~
Overview Custom | Apr1-Apr30,2024 ~ | < >  Showlast 30 days
E-COMMERCE SALES CAMPAIGN Insights
Campaigns A Clicks « Impreasions ¥ 0 Conv. value / cost Cost 3
0, OBJECTIVE w‘;“
T Bakeios S AR TN Ad groups 15.69K 6.25L 7.71 ¥50,000.00
through Google Ads. Ads & assets v
800 30K
00 STRATEGY Keywords ¥
()]
v Search Campaign (High Intent Keywords) Aidioncas v i i
v Performance Max Campaign /\,/__\ 7\__/\/\_,_\
v Shopping Campaign Content % \/
v Remarketing Campaign Settings - o °
v Conversion Tracking (Purchase) Apr 1, 2024 Apr 30, 2024
v Keyword & Bidding Optimizati Change history
v Ad Copy & Landing Page Optimization
( Campaigns Devices Top Converting Keywords
[*) CAMPAIGN DETAILS , 5 : 1
Campaign Clicks impr. CTR  Avg.CPC Cost  Conversions  Cost/com. Conv. value Keyword Clicks  Conversions  Cost / cow.
Campaign Type Search + Performance Max + Shopping o — i
" 7. 85, A » ,188.. . A ,15,430. buy olectronic components onling: ~ X 5
Gaal Wk Pt @ Search Campaign 852 285000 276% .21 ¥25,188.20 238.00 210583  ¥2,15,430.00 ] r;::m
5 arduino 980 41.00 296.30
| Duration 01 Apr = 30 Apr 2024 (30 Days) @ Performance Max 4562 175000 261% 2342 215,619.04 142.00 2000 ¥1,25,620.00 B Desktops = '

‘ Ad Spend 250,000 65.8% robotics kit for students 870 36.00 ©103.72
Target Audience India - All States ® Shopping Campaign 2456 10000 223% 298 7,318.88 48.00 2152.48 38,560.00 - — e = E—
Deices AiDeces ® Re Campaign 820  S5000 1.49%  ¥2.29 1,873.88 4.00 2468.47 26,010.00 .

marketi ; 1 . ; X . 010, soldering iron kit 690 28.00 97,68

. Network Google Search, Display, Shopping, iz sl

L YouTube Total: All campaigns 15690 625000 251%  ¥319 250,000.00 432,00 IS4 3,85,620.00 Cost ~ Al keywords < s >
ull KEY RESULTS

Conversion Summary Metrics Overview Ad Performance (Top 3 Ads)
™ Clicks 15,690
® Impressions 6,25,000 Conversions Cost / con. Convarsion value ROAS Clicks 1690 At A i S Connions: | (Conmene
Q.C1R 231% 432,00 11574  ¥3,85,620.00 7.71 :
S 5 b & X i X Buy Electronic Components Online
S hicre el 189, Impressions 625,000 \oa__~_.  T317% Wide fange | Best Quality FastDetvery 210 121% 152,00 292%
@ Conversions (Purchases) 432 CTR 2510 | R, t25%
" Arduina Kits for Studonts.
@ Cost/ Conversion 2115.74 \ \ g - S . et Pices ) Eney o Use| Shop Now a0 | 2P 10590 250%
& Conversion Value 23,85,620 o \ g M e e W e
&GS g 16690 J/ 1245 ) 648 y 432 Comersons 43200 A, 358% - rr ai | i | s s
Conv. Value ¥3,85,620.00 T 42.6%
@ FINAL OUTCOME Conv. rate (Clicks to Purchases): 2.76% All ads < vz
432+ Orders | 7.71XROAS | High Revenue
Low Cost Per Conversion | Excellent ROI
/ SUMMARY W AdSpend - g Revenue Generated ROAS Purchases Cost per Purchase / ROI
Google Ads i d excellent results with e So= !
paign g — 9
1| | e i sl ¥50,000 €= 33,85,620 all 7.71x os 432 2115.74 all 671%




G Google Ads AGoogleAds All campaigns s'?"ﬁ Em :;':n:‘ u?w S?p ngw — °

E Co M M E RC E I Overview @Enabled  Status: Allenabled  Type: Al Budget: 21,20,000.00/day  More details v

Recommendations

C n SE STU DY Overview Custom  Apr1-Apr30,2024 ~ < >  Showlast30days
Insights
E-COMMERCE SALES CAMPAIGN Campaigns & Shge > v c- : [CoLv e /oot con &
Downlosd

Ad groups 23.48K 248.00 5.48 ?1,20,000.00
ElectronI(‘ Electronicspices Ads & assets Y
800 30K
SP|CES Campaign Type: Search + Shopping Keywords v
Goal Online Sales i
Audiences v 400 15K
[ Duration: Apr 1- Apr 30, 2024
Budget: 250,000 Content &
ROAS :  6.41x Settings v 0 0
—_— i Apr 1, 2024 Apr 30,2024
Change history
Gift me bazar : :
‘ GIFT . Campaigns Devices Top Converting Keywords
Campaign Type : Search + Performance Max
ME BAZAR
Campaign Clicks Impe. CTR Avg. CPC Cost Conversions Cost / conv. Conv. value Keyword Clicks. Conversions  Conv. value
Goal : Increase Sales
Duration: Apr 1- Apr 30, 2024 @ Eloctronicspices 9125 320000 2.85% R2.23 ?20,360.00 426.00 r47.79 ?1,30,500.00 B Mobile phones buy electronics online 1,260 52.00 215,600
6a1%
Budget: 40,000 gifts online delivery 980 41.00 212,300
. o6k B Gift me bazar 7856 295000 2.66% wn 216,550.00 348.00 247.56 287,400.00 @ Deskiops
ROAS:: . 7% best deals online 820 36.00 210,800
® Indianshopers 6,501 296,000 2.20% R2.29 ¥14,890.00 274.00 ¥54.34 ?70,800.00 o ing site 760 31,00 9,300
122%
Indi an Indianshopers Total: All campaigns 23482 891,000 263% 220  21,2000000 124800 2808 28870000 oalie diecount H67 & — p—
SHOPPERS Campaign Type: Search + Display Cost + All keywords < 248D
Goal Maximize Conversions
ion : 1 , 2024 . 3 s 2
Dosation:: “Apeil = Apr 0,202 Performance by Brand (Campaigns) Metrics Overview Top Performing Ads
Budget: 230,000
ROAS :  4.76x @ Compaign Conv.véiue/cost  Conversions Cont ROAS Clicks 23482 \___._ v28% Ad Clicks cR Conversions Conv. rate
Electronicspices 6.41x 426.00 220,360.00 6.41x ! k 891,000 *62% Electronicspices Deals
" ~ inprssions e o‘ 21 Shop Now & Sove Big! 2.879 321% 152.00 5.28%
i (KEY,RESULTS/Combined) Gift me bazar 5.28x 34800 1655000  5.28x cm 2600% \___  v2s%
B Cids 23.482 Gift me bazar - Best Gifts
g 2,450 286% 108.00 441%
: ak:mn s.:!:o: AW 47k 29400 #6890 | 476x Avg. CPC 22.20 5 . 1.4% - Perfect Gifts for Every Occasion
® Avg CPC 2220 ;
® Comversions (Purchasa) 1248 All campaigns 5.48x 124800  ?1,2000000  5.48x Comersions 124800 /. ¢85% ndsnshopass Offers 2,100 262% 92,00 438%
Best Prices . Groat Quasty
® CostsComversion rag.08
G Conv. Vakie 22.88.700 Conv.value  22,88700.00 * 10.3%
R aAG 5 4by All ads < 13>
@ FINAL OUTCOME (Combined)
1,248+ Orders | 5.48xROAS | High Revenue
Low Cost Per Conversion | Excellent ROI
-
SUMMARY (All Campaigns) W  AdSpend 9% Revenue Generated -! Purchases Cost per Purchase
~
'“I Excellent performance across all brands with 6 1 ,20,000 %g’ ?2,88,700 e 1 ,248 348.08

high ROI and strong conversion growth,




Ravinder Singh
Digital Marketing Freelancer
Helping Businesses Grow Online

SEO SERVICES

Improve Rankings &

Get Organic Traffic

BASIC
?4,999 /month

STANDARD
?9,999 /month

PREMIUM
?17,999 /month

v Website Audit

v Keyword Research
v/ On-Page SEO

v/ Monthly Report

v Everything in Basic

v Technical SEO

v Off-Page SEO

v 5 Keywords Targeting
v/ Monthly Report

v/ Everything in Standard
v/ Competitor Analysis
v/ 10 Keywords Targeting

v/ Content Strategy

v/ Weekly Report

v/ Priority Support

WHY CHOOSE ME?

@

Result
Driven

o

Affordable
Pricing

Strategies

GOOGLE ADS
.‘ Get Quality Leads &

Increase Conversions

BASIC v Campaign Setup
¥4'999 Jmonth v Keyword Research
v Ad Creation
v Monthly Report

STANDARD

79,999 /montn V/ Conversion Tracking
v Audience Targeting

v Everything in Basic

v A/B Ad Testing

v/ Monthly Report

PREMIUM
?17,999 i e v Advanced Targeting

v/ Remarketing Setup

v Everything in Standard

v/ Landing Page Suggestion
v/ Weekly Optimization

v/ Priority Support

Al

Proven Dedicated

Support

FACEBOOK ADS

Reach More People &
Boost Sales

BASIC
¥4,999 imonth

STANDARD
9,999 imonth

PREMIUM
?17,999 /month

RIS

On-Time
Delivery

v/ Campaign Setup
v Audience Research
v Ad Creation

v/ Monthly Report

v Everything in Basic
v Pixel Setup

v/ Custom Audience
v A/B Ad Testing

v Monthly Report

v/ Everything in Standard
v Lookalike Audience
v Conversion Campaign
v/ Funnel Setup

v/ Weekly Optimization

v Priority Support

"~ AFFORDABLE PRICE

PROFESSIONAL SERVICES + POWERFUL RESULTS

ensh VIDEO REELS
Engaging Reels That
Drive Real Results
BASIC V/ 4Reels / Month

23,999 imontn ¥ B

v Text & Transitions

v Background Music

STANDARD

?7,999 /month Vihdweed Bitng
v Captions & Titles

v 8 Reels / Month

v Trending Effects

v Content Strategy

PREMIUM
?14,999 s S Terom Editing

v Voiceover & Effects

v/ 16 Reels / Month

v/ Thumbnail Design
v/ Content Strategy

v Priority Support

LET'S GROW YOUR BUSINESS TOGETHER!

Q, +916283198729
M ravindersingh.digitals@gmail.com

© India

QUALITY WORK

RESULT DRIVEN

GROWTH FOCUSED

Al SERVICES

Smart Al Solutions to
Save Time & Grow Fast

BASIC ./ Al Content Writing

24,999 imonn  Alimage Genraon
/ Basic Chatbot Setup

+/ Monthly Report

STANDARD

29,999 /mont 7 Al Workflow Automation
+/ Advanced Chatbot

/' Everything in Basic

+/ Al SEO Optimization

+/ Monthly Report

PREMIUM
?17’999 Hinouth v Custom Al Solutions

v/ AlIntegration

v/ Everything in Standard

v Advanced Automation
 Weekly Report
+ Priority Support

FAIR PRICE

MAXIMUM RESULTS




for Visiting My

PORTFOLIO

| help brands grow with SEO, PPC &
Performance Marketing strategies.

O 8920855721 | 9958362883
9 ravinder.strategyhub@gmail.com

e Ravinder Singh

Digital Marketing Strategist

W o /. \ﬂ/, ‘ G | |
e\ & 200 ) y Strategic Marketing.
llll k ‘\‘ E‘ Real Results. Business Growth. 99

SEO PPC Performance Brand
Marketing Growth



